
South Wairarapa District Council
Environmental Sustainability Committee

23 July 2026



A trusted voice for helping households waste
less food

Practical tools and engaging campaigns that
support long-term behaviour change

Tackling two connected issues: keeping
organics out of landfill and building food
resilience

A global network across 8 countries

Who we are



Supported by the Ministry for the
Environment and 51 councils across
Aotearoa

Through the strength of a national brand,
councils can help communities save
money, make food go further, and
reduce the amount of food ending up in
landfill.

A national programme councils can
activate locally





NZ’s
Household
Food
Waste
Engine
Room



1 in 4 Kiwis
aware of
LFHW NZ



700K+
website visits

per year
10K+ downloads & quiz completes



14.4M+
reached via
social media



287
media

placements



121K+
community of
people taking

action.



Campaigns have driven
measurable impact



Source: Campaign specific evaluation surveys

Campaigns have doubled our subscriber base, giving us a direct monthly channel to 
reinforce key behaviours and drive lasting change.



We’ve also seen shifts
nationally



Using an Eat Me
First shelf 

Up 5% 

Use of meal
planners
Up 3% 

Eating food past its
best before date 

Up 7%

Leftovers not being
eaten or used

Down 9%

Source: 2026 Behavioural Trend Monitoring Survey
(Figures compared to 2024)



60%
report throwing away less food as
a direct result of hearing from us
26% a lot less

Of those aware of 

Source: 2026 Behavioural Trend Monitoring Survey



64%
say LFHW NZ has influenced them to
throw away less food.

The newer the subscriber, the stronger the
influence.

Subscribers to

Source: AK Research, 2026 LFHW NZ Subscriber Survey, n=948



88% Check what they already have
before buying more

Subscribers to

Source: AK Research, 2026 LFHW NZ Subscriber Survey, n=948

87% Always use leftovers for another
meal

87% Freeze food before it goes to
waste

84% Store food differently to help it
last longer

As a direct result of hearing from us:



28.6kg
Average food waste avoided per
subscriber per year.

Subscribers to

Source: AK Research, 2026 LFHW NZ Subscriber Survey, n=948
KG baseline based on 2018 WasteMINZ Bin Audits



Your support will help
maintain the
momentum



SWDC 3 year investment
$771/year



Licenses keep
the Engine
Room running
Used by

Individuals
Waste educators/
initiatives
Teachers & students
Community groups
Food rescue orgs
Budgeting services



A practical action
within your Waste
Minimisation Plan



Use the LFHW NZ event kit & brand at local events
Engage residents with practical, positive messages
like “save money, reduce waste” through an
impartial food waste brand, not a council voice.

Give local action a clear next step
After events, workshops or grants, people can be
directed back to the LFHW NZ website, tools and
social channels for ongoing support.

Activate locally



Make food waste advice easy to find
Link residents to trusted tools, recipes, storage
advice, quizzes and resources, without having
to maintain it all yourself.

Keep your website current and consistent
Use clear, evidence-based messaging,
supported by an annual website review to help
keep your food waste advice up to date.

Champion via your council website

PLAN LIKE A PROKICK START YOUR 
FOOD WASTE JOURNEY

KNOW YOUR DATES
TAKE THE QUIZ

STORE LIKE A PRO



Bring food waste reduction into the workplace
Use LFHW NZ resources to make the issue
visible and practical for council staff.

Run simple staff engagement activities
Try morning quizzes, lunch and learns, fridge
audits, leftover challenges, or internal newsletter
tips.

Build staff confidence to champion the message
Help staff understand the tools, use the advice
themselves, and feel confident sharing it with
their communities.

Walk the talk inside council



Expert support and
shared learning
Gain access to specialist behaviour change
expertise, research updates, webinars, and
a network of peers working toward similar
goals.



Keeps the LFHW NZ engine room running: 
Public website, newsletters, social channels and media outreach

Plus access to:
LFHW NZ brand kit and resource hub
Always-on content and annual campaign assets
Quarterly hui, knowledge exchange and council sharing
Advice, research updates and local activity sense-checking
Annual council website review
Public event kit and staff engagement resources
LFHW NZ promotion of local events and initiatives

South Wairarapa Investment: $771/year for three years 
10% discount available if 3 Wairarapa Councils join together

At a glance



PĀTAI | QUESTION
sophie@wasteminz.org.nz
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