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Who we are

@)WRAP O wasteMINZ

A trusted voice for helping households waste
less food

Practical tools and engaging campaigns that
support long-term behaviour change

Tackling two connected issues: keeping

organics out of landfill and building food
resilience



Supported by the Ministry for the
Environment and 51 councils across
Aotearoa

Through the strength of a national brand,
councils can help communities save
money, make food go further, and
reduce the amount of food ending up in

landfill.
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Use by or best before?
Let’'s settle the score.

TOOLKIT FOR LFHW NZ LICENSE HOLDERS . CAMPAIGN TOOLKIT

g ” CAMPAIGN TOOLKIT
2 - 31 March 2026 3 -30 NOVEMBER 2025 4- 31 AUGUST 2025

0 Less waste, more taste.
Become a Leftover Legend.

12th August - 31st August 2024

Fresh Food
# for Festive Fun

CAMPAIGN TOOLKIT

CAMPAIGN TOOLKIT FOR LFHW NZ LICENSE HOLDERS S FOR LFHW NZ LICENSE HOLDERS
3 - 30 MARCH 2025
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THE EASY WAY TO WASTE
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LOVE Reduce Waste, Save ~ Recipes & w Get

FOOD Money Tips Involved
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NEW ZEALAND

Discover Food
Waste Fighting Recipes

With a little bit of love and the right recipe you can turn any ingredient into a

tasty meal that will be too good to waste.

( LEARN MORE :)

: Y SAVER MEAL PLANNER

INTERACTIVE
QuUIZ
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1 Iin 4 Kiwis

aware of

LFHW NZ




700K+
website visits

per year

10K+ downloads & quiz completes




14.4M+

reached via
social media




287
media

placements
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l2lK+

community of
people taking

action.




Campaigns have driven
measurable impact




Helping Kiwis decode date
labels and trust their o
senses.

A nationwide challenge to keep
leftovers out of landfill

KEEP AN EYE ON YOUR

GRESS
-ERIES
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A FREE 3-week email challenge -
to kick-start food-saving habits.

8.3K 7% 21% - 96% CORRECTLY CORRECTLY ~ COMMITTO 9% ' 80% 92% 93% 97% 84%
' 4 : IDENTIFIED IDENTIFIED TAKING :
USEBY ASA  BEST BEFIRE AS A MORE
PLATES PLANNED ;ﬁg\},ﬂ; SAID THEY ARE SAFETY DATE  QUALITY DATE ACTION WERE STILL LEARNED WOULD WILL REDUCED
SAVED MEALS WITH LIKELY TO VS. 9% PRE CAMPAIGN V5. 69% PRE CAMPAIGN  FROM CHECKING DATE 1] CHECKING THEIR STRATEGIESTO RECOMMEND CONTINUE THEIR WASTE
LEFTOVERS IN INGREDIENTS RESEARCH RESEARCH LABELS MORE CAREFULLY TO . . :
7636KG CO2E CONTINUE EAT ME FIRST REDUCE THEIR THE WITHHABITS&  BY MORE

SHARING WHAT THEY
AVOIDED MIND THEY WOULD USING LEARNED WITH FRIENDS AND : SHELF DAILY AFTER FOODWASTE CHALENGETO  SIRATEGIES THAN 10%
NOT LEFTOVERS - SIX MONTHS OTHERS LEARNED

WHANALL
NORMALLY MORE OFTEN
HAVE USED

Campaigns have doubled our subscriber base, glvingf us a direct monthly channel to
reinforce key behaviours and drive lasting change.

Source: Campaign specific evaluation surveys



We've also seen shifts
nationally
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)HEY SAVER MEAL PLANNER

 TOUR WEEK - (HECH W 1T~ CHOOKE MEALS - (REXTT YOI LIST - REPEAT - SAVE MONEY
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Using an Eat Me Use of meal Eating food past its Leftovers not being
First shelf planners best before date eaten or used
Up 5% Up 3% Up 7% Down 9%

Source: 2026 Behavioural Trend Monitoring Survey
(Figures compared to 2024)



Of those aware of
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0%

report throwing away less food as
a direct result of hearing from us

26% a lot less

Source: 2026 Behavioural Trend Monitoring Survey



Subscribers to

LOVE
FOOD

hate waste
NEW ZEALAND

64%

say LFHW NZ has influenced them to
throw away less food.

The newer the subscriber, the stronger the
influence.

Source: AK Research, 2026 LFHW NZ Subscriber Survey, n=948



As a direct result of hearing from us:

8 80/ Check what they already have
O before buying more
8 70/ Always use leftovers for another
O nmed

8 70/ Freeze food before it goes to
O waste
8 40/ Store food differently to help it
O last longer

Source: AK Research, 2026 LFHW NZ Subscriber Survey, n=948

Subscribers to
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Subscribers to
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28.6kg

Average food waste avoided per
subscriber per year.

Source: AK Research, 2026 LFHW NZ Subscriber Survey, n=948
KG baseline based on 2018 WasteMINZ Bin Audits
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Your support will help
maintain the
momentum
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SWDC 3 year investment
$771/year




Licenses keep
the Engine DA e

With a litle bit of love and the right recipe you can turn any ingredient into a
tasty meal that will be too good to waste.

Room running =

Y SAVER MEAL PLANNER
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Used by

e Individuals

« Waste educators/
Initiatives

» Teachers & students

« Community groups

« Food rescue orgs _— R
« Budgeting services meoﬂ gy EIWO@E N
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A practical action
within your Waste
Minimisation Plan




Activate locally

Use the LFHW NZ event kit & brand at local events

« Engage residents with practical, positive messages
like “save money, reduce waste” through an
impartial food waste brand, not a council voice.

Give local action a clear next step
. Atter events, workshops or grants, people can be
directed back to the LFHW NZ website, tools and

social channels for ongoing support.

'_1-. "'.-l g iy
=l | Search Auckland Council @_'
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Home » Grants, community suppeort and housing » Grants » Grants calendar » Love Food Hate Waste {LFHW) Fund

Tahua Putea mo Love Food Hate Waste
Love Food Hate Waste (LFHW) Fund

About the LFHW Fund

The LFHW Fund aims to help Auckland households reduce their food waste.

Food waste currently makes up around 34 per cent (by weight) of the average house g

Broader projects around processing Food waske or keeping it out of lan' /8
and Innovation Fund.

Types of projects funded by th*" ;

s, R
foAl '
» Community

« Envircnment

Grant value

5500 - 55000

Outcomes

Aucklanders:

s are more aware of food wastad
« are motivated bo reduce Food

« have practical ideas and knowled|

Funding priorities



Champion via your council website

Proud to supporl'
GREAT LAKE TAUPO
Taupd District Council

Make food waste advice easy to find FOOD
« Link residents to trusted tools, recipes, storage yeling and waste  Hore > Propery e ana st > b ecyeing

hate waste
. . . . NEW ZEALAND
advice, quizzes and resources, without having

. . . ” If rcling and waste LOVE‘ fOOd, hate WESte?
fo maintain it all yourselr.

Us tool That's why we have some top tips and sage advice about how to save yourself some mone
ling collection throwing away food that can still be used.

sh collection

Keep YOU r WebSii'e CU I'I'eni' CI nd ConSiSI'enI' T Many Kiwis aren’t sure what the dates on food packaging really mean_ In fact, 2 in 5 misinterpret a

the two main date labels! Some won't touch food even a day past it's Best Before, while others are

. . to trust their senses and eat food well after. That confusion contributes to households tossing out $
» Use clear, evidence-based messaging,

of good food every yearl
supported by an annual website review to help .
keep your food waste advice up to date.

‘Use By dates
wptions and offer
vorkshops

Love Food, Hate Waste - Taste the difference

e Taupo District Council

ilement and Minimisatic ' i SR

safion Fund




Bring food waste reduction into the workplace
 Use LFHW NZ resources to make the issue
visible and practical for council staff.

Run simple staff engagement activities
« Try morning quizzes, lunch and learns, fridge
audits, leftover challenges, or internal newsletter
fips.

Build staff confidence to champion the message

« Help staff understand the tools, use the advice
themselves, and teel confident sharing it with
their communities.




Love Food Hate Waste NZ Info Hub

Welcome to the Love Food Hate Learn more about LFHW NZ Reminders
Waste NZ Project Hub

Join us on our mission to reduce household & Project Overview
food waste by 10% by June 2026!

2 Goals & Objectives

Through impactful campaigns we aim to
increase the knowledge and understanding of

Expert support and
shared learning =

T Upload ¥ B Editingridview F] ExporttoExcel Za@ Sync All Documents
: Mame ~ Modified (3~ Maodified By ~
B Additional Resources August 15, 2024 Gel van het Bolscher

Gain access to specialist behaviour change e s e G-
expertise, research updates, webinars, and VDI U p—
a network of peers working toward similar -

goals.

PEOPLE START WITH GOOD INTENTIONS, BUT FALL o
SHORT IN THE FOLLOW THROUGH

Reasons lor increase i lood waste v 12m ago I
Leftovers are saved, but then forgotten....

[ I

left to expire, or neglected because people
: don’t know how to repurpose them,
RN W S ' or kept so long that their safety is

s e g e e | P A ql.lﬁﬁﬂl‘lld,

| el e P el e el S 1 1

St 1 e b e 1 ....which inevitably lead to leftovers - A .,
o g e st becoming food waste
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At a glance

Keeps the LFHW NZ engine room running:
 Public'website, newsletters, social channels and media outreach

L“C)VE L Plus access to:
e LFHW NZ brand kit and resource hub
FOOD » Always-on content and annual campaign assets

hate waste . ijo.rterly hui, kEowljdge exchange on.d.council shoring
NEW ZEALAND « Advice, research updates and local activity sense-checking
e Annual council website review

« Public event kit and staff engagement resources

« LFHW NZ promotion of local events and initiatives

South Wairarapa Investment: $771 /year for three years
10% discount available it 3 Wairarapa Councils join together
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